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Advocacy starts here.

High
sociely

The Scotch Malt Whisky Society has slowly but surely
been evolving and growing.Welook at its progress

| B hat does the Scotch Malt Whisky
; Society mean to you? If you think
of the impressive Vaults, a bastion
of style and tradition in the heart of
Edinburgh’s revamped and gentrified port
of Leith, or of the modern and stylish
members’ club rooms in the city’s Queen
Street, chances are you live in Scotland’s
capital or visit it regularly.

If it means high quality, exciting and
challenging cask strength malts, then as
likely as not you're a whisky drinker that has
been fortunate enough to run across a
Society bo&ling or two.

And if it means a quarterly mailing, the
occasional mndulgence purchase of a special
bottle based on extravagant but entertaining
tasting notes, or the once in a blue moon
Society tasting in your home town then
you're one of the scores of members that
now live across the world.

The Society is a broad church, but its
toughest task has been maintaming a
balance between its many diverse and
conflicting components.

Getting that balance right hasn’t come
easily to an organisation that sells
premium malt at a premium price and
occupies two of the most exclusive
sites Edinburgh can offer, a whisky
world that is more Alexander
McCall Smith than Wilbur.

S0 how do you evolve and grow
without sacrificing everything you
stand for? When Paul Miles joined
the Society as managing director
two and a half years ago, that was
the task that faced him. So he sat
down with his team to look at what
the Society had originally stood for
and what it stood for in 2007.

“We identified it had originally
stood for two things,” he says. “It
was committed to being a
mernbers’ club as a way of getting
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very rare or unique single cask, single malt
whisky to its members. Membership,
because if you've only got 250 bottles of a
malt, how do you share this out?

“And it was committed to being the
world's biggest and best supplier of single
cask, single malt whisky. It wasn't about
vatted whisky, or blended whisky.

“So we have reaffirmed our commitment
to doing that over the last two years. We are
about membership so we had to look at how
we could provide value to members.

“We want to evolve the membership,”
says Miles. “We have continued to recruit the
sort of person you'd expect us too — the older,
more experienced and predominantly male
whisky lover wanting to experience
something new and different and to extend
their fastes. But we now get an increasing
number of younger members who do not
come from a traditional whisky background

but are intrigued by what they have seen.

“Female membeyship has shot up in
the last two years. 20 per cent of all new
members are women.”

The Society’s approach has been to
keep sight of its two fundamental
commitments but to revamp what it
offers its membership. Everything

from the whisky bottles to the way
the Society communicates with its
members has come under the
spotlight.

“We have moved from an
indistinguishable bottle to a
unique one. We can put tasting
notes on the front of the bottle for
each of between 50 and 200 bottles.
That was just not possible in
the past.

“We have an up to date website
~ and changed the membership pack
so now when you join you get four
10cl bottles to encourage people to
try different styles. Our quarterly

newsletter is now a proper magazine.”

At the heart of everything is the whisky.
There were concerns that the purchase of the
Society by Glenmorangie a few years ago
would  compromise the  Society’s
independence and might seriously restrict its
ability to source a diverse range of quality
casks, Miles says the opposite has happened.

“We have not only been able to keep
standards high but we have been able to
raise them,” he says. “We have been able to
source far more casks than we did before,
and we have bottled more whiskies this year
than any other year.”

The new bottlings are released monthly on
what has become something of an event,
known as First Friday. Preview tastings are
held in the days leading up to the release
date, creating an excitement and expectation
about the new bottles, before they finally go
on sale at the start of each month.

Casks are selected by a tasting panel made
up of a broad selection of whisky experts
from various backgrounds. It meets weekly
to taste six or seven cask samples. They are
under no pressure to accept any of them, and
could in theory turn away every sample,
though that doesn’t happen.

“If it did then we wouldn't force the panel
to put something through. If the panel puts
through six then we would consider that a
success because it indicates we have selected
well for the panel. The most important thing
about all of this, though, is that the quality
remains high.”

It would seem there’s plenty more to come
from the Society, too. It's quite happy to
consider malt whisky from across the world,
for instance, is not above using humour and
irreverence to promote its whiskies, and is
quite prepared to strip away all conformity
and promote its whisky in an explosion of
colour and verbal extravagance.

These are all signs that Miles and his team
are having fun. T
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uality wine”) level.

ea little sweet and extremely
uality that allows them to go
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Jt even go wrong with spicy
for a fashionable Pinot Noir
much lighter and zesty than
ons or Merlot. Good for fish
= these names as accurately
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ithusiast and F&B Manager, Taj
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Beverage watch

club or single malt lovers

. Launched in India last month was the Scotch Malt

Whisky Society (SMWS), the world's leading specialist
in single cask, single malt whiskies. Set up 25 years ago,
the society is a private membership club that ‘preserves
the intricate experience’ of Single Malt tasting
worldwide and is ‘dedicated to the discerning
appreciation and consumption of the most rare and

in India as they get to savour SMWS’s limited edition
malt whiskies bottled from a single cask that are made
exclusively available to members. Membership to the
SMWS is By Invitation Only for an initial entry fee of
Rs 25,000 for a year.

While the membership kit has some miniatures of
rare and divine malts along with other goodies, one

unique single malt whiskies’,

can also look forward to SMWS bars that will be set up
This sure spells good news to single malt enthusiasts

across India.
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Ceretto makes
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Aspri Spirits has brought to India some of |
Ceretto’s premium wines from Piedmont, @
Ttaly like Barolo, Barbaresco, Moseato D'Asti i‘?‘

and Langhe wines. From the Barolo range the
labels that one can savour in India, include
the silky-smooth Ceretto Bricco Rocche
Brunate Barolo and red, smooth and round
Barolo Zonchera that pairs best with red
meats and from the Barbaresco range, the

BN

i
beautifully red Bricco Asili Bernardot |
Barbaresco which goes best with pasta and |

B
|

S8

game cheese and Barbaresco Asij, again a
wine that pairs deliciously with meats. The
premium range also has the spicy and vanilla-
hinted Langhe Rosso Monsordo to team with

i, 2009

pasta and rice dishes, the fruity Langhe
Qs s Arneis Blange,.ideally sippe.d with ﬁ.sh zu?d
B o Mboscato d’Asti, a dessert wine. Availble in

New Delhi, Mumbai, Chennai, Bengaluru,
Pune, Haryana and Chandigarh.
Rs 3,755 to Rs 14,063
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AS SINGULAR
AS IT GETS

aul Miles (left),

the head honcho
of The Scotch Malt
Whisky Society, in-
troduced the super
exclusive club to In-
dia with the opening
of its first chapter in
New Delhi recently.
What's special about
this club is that the
whiskies are 'single
cask, single malt',
drawn from single
casks from as many
as 120 whisky distill-
eries across the
globe and meant
only for club mem-
bers and never for
the mass market.
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P jade WHAT'S NEW

SCOTCH MALT WHISKY SOCIETY, NEW DELHI

eople who have

a penchant for

rare single malis,

here's good news.
The Scotch Malt Whisky
Soclety (SMWS) the world's
leading specialistin single
cask, singte malt whiskies,
have apened their doors to
India. The Society’ as it likes
to call itself, isa private
membearship club dedicated
to'the appreciation and
consumption of rare and
unigue single malt whiskies.
The 25 years old club is
avowed to preserving the
intricate experience of single
malt tasting worldwide, So
what does that mean? For
instance, at the opening night
in Delhi last month, invitees
were infroducedto about over
a dozen numbered bottles
of specizl Single Malts.
The Society’s Tasting Panel
selects individual cashs of
the finast malt whiskies from
virtually every distillery in
every region of Scotland, Each
cask produces on an average

275 bottles, A5 no two
cashks taste'alike, each
bottle bears a specific
code, which indicates 1o
the membear not only the
distiliery from which the
whisky originates but also
the specific number of
casks, which have bottled
by the Society, from

‘that particular distillery.

Some avid and very
knowledgeable drinkers
of single malts wera seen
systematically tasting a
swig from each bottle!

With India entry, thisis
exactly what SMWS hopes
to create: an exclusive
society that reflects their core
values: Taste, Exclusiveness,
Knowledge and Experlence..
Bottled from a single cask,
(the difference between
this and other single malts)
selected from.a range of over
120 distillerles, every Society
whisky bottling is exceplional.
Their Limited Edition mait
whiskies are then made
exclusively available to the

CANDY VILLAGE, MUMBAI

andy Village is
located in the
guiet Walkeshwar
area. The ideology
behind the store is 1o bring
hip, urban, cutting edge
atyles from across the globe
to south Mumbai.
Conceptualised and
started by Gunmala Roy, the
store'’s primary objective is
to provide high-end clothing
at affordable prices. Young
and fresh - the quirky stors
name was sctually inspired
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by a candy stare - imagine
vourself surrounded by
delicious treats that are
tempting and hard to resist!
| symc with styles
fresh off the ramps, the
clothes are sourcad from
London, Paris, Spain and
exotic Asia. The store
alzo has select apparel
fram upcoming designers,
showcasing & variety of
styles and contemporary
lines. In addition to the
clothes, Candy Village has

members of the society.
These whiskies will not
be commercially available
to'the general public, they
are only through exclusive
memberships, which is By
Invitation @nly. In India, this
membership will ke priced at
Rs. 25,000 for an initial entry
fee fora year. Members will
et Membership Kit with a
sample set of four miniatures

a wide range of shoes:
stilettos, flats, ballerinas,
gladiators; accessories
fram funky beads and
necklaces to show-stopping
clutch bags:

Candy Village also has
personal stylists available
1o assistin all types of
wardrobe dilemmas.
CANDY VILLAGE,

Adarsh Bullding;

94, Walkeshwar Road,
Opp. White House,
Mumbal

of the Societies Rare
Whiskies, 1 Limited Edlition
bottle complimentary,
Complimentary Subscription
to our Exclusive Unfiltered
mMagazing, accaess to
Exclusive RSVP Events. and
hiost of other privileges and
discounts, at our Member
Establishments. Mambers
will also have accessto
Members Room facilitates
around the world. The SMWS
will attempt to garner its
members across the main
urban centres of the country
and if Raghura) Kanudia,
the India: partner swings it,
the society will lso mount

a series of exclusivetasting
events. SMWS bars will

alzo be set up insmart
locations across the country.
He is confident of doing

50, “0ur initial reseanch
indicates that our product
and service will be:much
appreciatediin this country:
Thesheer quality and rarity
of the single malts that we
will offer will make this a
compelling proposition, *

» AMY FERNANDES
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I".." WV ho dossn't love gifts? Whoever says
‘no’ B hing, And what better time than Divwall
to ndulge in gifting? Diwall gifting  however
has seen a major transition. If the companies
doled out cheap gifts to employees blarming i

on the recession, they mada no Compronmise

while cioling out lavish gifts (o bursaucratls, lax
officials and our netas.

ichas who have

IR E e Delober Wevembar 2000

Brand mania hits the Diwali gifting season,
writes Jaydeep Ghosh.

Phodographs sourtesy brand images,
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f you -ara burning rubber cn Delhi's roads in

your Larmbiorghin, you hava to be better than

a pack of laddoos or dry-frusts as
Diveali gifts. The gifting season is used (o play
oneé-Upmanship over peersto prove who's got
miora meotah and & bigger hear, And making
aood meolah-out of all this arg some luxury
Rosenthal
and hMoet Hennessey. The famous parcstain

brands ke Lladm, Swarovski,

figuring makers from Spain, Liadro ima the

taunch of 1heir imited editton Ganeshas and
Laksnmis o bag the Diwall giting orders.
They recently introduced & Ganesha Fguring
that costs Rs one fakh and the buzz igthat the
fiest Datch is already sold oul

Swarovski too faughs all the way 1o the
bBank by introducing special Rgurines; tea-ight
holders-and candla-stands. Last Diwali, when
Zayed Khan gambled and won pine-lakh
rupees and gifted it all to his wife Mallika, it




hit the headiines. But frankly, the extravagant
aifting Dalhi’s fixers, property dealers, tfraders,
wheeler-dealers and some business moguls
indulge inwould make Zayed's ning lakhs look
petty. Dinner ssts of Fosenthal by Versace,
crystal chandeliers from Belgium, S0 year
ol Single-Malts, Patak-Philipa  watches,
Chrome Heart sunalasses, Veru phones,
lirmited-edition Karl-Lagerfeld -autographed
Dom Perignon champagne are wrapped in
efjually expensive crystal ancrusted gift boxes
I be ghwen awsy as Dawall Oifts. Howswer the
most extravagant gifiing option | saw this time
was the Hannassy 100th anniversary lirmited
edition Dirthctay blend that has samples from
1907 to 1960 and costs eround § 150,000,
My favouwrite though is the aromatic gift
‘Rathinking Scent’ that costs spproximately
% 600 and the prize package includes: Prada
L'Eau Ambyrée, Jo Malone Vanila & Anise
Cologne; Tom Ford Jasmine Musk, lssey
Mivake A Secent; Manette Lepore Manete:
Banana Republic of Women. =

Ganashas macks of sofid gold, gold guineas,
gilver idols of Lakshmi and Ganash am
precious . gifts too but in the times of brancl-
-mania, they seem passa. But the way the
prices of goid are: shooting, | wouldn't ming
a solid gold-idal as a gift. The Vuittons, bMond
Blancs and Bvigaris too raka 0 the rmiootah
during Diwali 'as many glift wallets, pens and
even handbags.

Afriend of mine whodoes a kot of business
with the Japanese was bowled over whan
his principles picked Rim up from the Marita
Intarnational Airport and flew him down to
central Tokvo ina Hermes-helicoptar, a 3800
one-way ricke. And vou thought Harmes |s
just into bags the Birkin and the Kelly and sik
Soarves?
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Singularly high spirits

quantity, bottling ahout 300
different whiskies a year. The

M_i___n_ut@‘:s Iater, amid: aromas
of créme brifée, French toast

S“u:::iety's ta’sting’ ]:ranf:l “ymix and vanilla from a glass of
of writers, artists, scientists’ Rascally and Sensuous, Thave
and some. Society employees”,  to admit defeat. ©
meet weekly to try samples Check-cut Wi smws.com
|t Beean in the late Seven: L 39.69

185 asa galhering of like:minded

frlends ik Edrnhurgﬁ S::u:ulaql:l

Membershin coats F{s
25000 & vear (by Invitation
orily), Biving vol stoess to mem-

Hers’ ropms worldwide invites o

SHWS events, a subscriptiomio

Unfiltered imagazine: and therlght

1o pUrchase SMWS whiskies!

u i viendh be o bl

SOPHIALOREN IN A from 126 distilleries world- FINTRIGUING &
MINEK coat. Angels on horse-  wide, and bottle only the best, | APPEALING
; oA i i Eclloo) 3 .?eerurr SLIERATE
back. Black magicin 2 lady's You bu-jF a hﬂﬁ:lﬂﬁ'mﬂ u.s_and fin 15y, Region. Fizin b Alcannl 5725
drawer. you know that it will be differ-  Aicsnor 5156 = Aleohal S58% | Colour: Pale
Ttreadslikeanartgallery  ent”says Miles “And the next  ColouriCheerfulamber  colour:Shimmering, | Chardonnay
Al thg:,r‘m s S by will beijust Eromythesms. seiy, stolen gofd | From the Shws
BuE; ptiheyreihe it el St e L panelsiasting notes: . From the SHWS panel’s tasting notos:
narmes.of. whiskies? "It's not exotic, butit will be different.” “Comfarting on the i penets tasting notes: | “Gently swaet,
whisky," says Paul Miles, man-  For now, SMWS$ India s [I0as: [iopen rast “The nose wasdeen - smaked meat snd
LEA R Fioe ; ] f 3 aim, CrisEhacon, and heady, pineag | sy burning heather
aging director of the Seotch invitaticn-only, for those who sticky taffes chim=- " Upleandotherexotic | = 3 sondinosed il
Malt Whisky S e Cdrisredrinie nEy-s00t lavender feusits balanced by | W Ith waken it wag
a v Society, a’im -..fallﬁc tastc _::irw::n drink _ SR Chrleise Gk antsaad an 1 slighitiy smoky..
first m&e-tmg,dehL I'snot  ing", Miles gives an example, Siicesq A dram o menthal. The natural | | There was atull
malt whisky and it's not single  saying he can find me the comehometo/ The. - strecsth flavour | 1 pOWBTU swedt pal:
malt whisky. Its singlecask, ~ perfect whisky with justthree oo a0 STORE L was (UL vely and | ate Wilh cream soeda,
I i) o Curning scentod WA wany. Wb smigkeEnd yanili,
single mrz!twhmky ~=zoit’s an simple questions: What food’ wood, mestinesy . mapie syroo and | aid 3 spicy clnna:
extreme version of luxury.” do you like? How would you BSEAH SRl bitierscotch; 2 R e s
By definition; there’s just describe your lifestyle? What '
one cask's worth of single mood are you in? It's palm-
cask, single malt whiskyto go  reading for whisky drink-
around, making each bottle ers, But unless he's bottled
alimited edition. But the Angelina Jolie in the Sudan, I
SMWS prizes variety over tell him, it won't work on me,

mpv aren’t '-, aur ordinar fortify himself with a stiff
drink;, PRI Steinsl
the axwact glass Harrison Ford

1|EI|'.IL"| rom to numb the pain
white looking )

Five-Point Plan for November
Sip in style
whisky glasses
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hot finds

Mothing could be better
congenial surrounding

The world leading

among the connoisseurs of fine tastes,

than to end a pleasant evening in

specialist in single cask single malt

whiskies — The scotch Malt Whisky Society (SMWS), a private membership club,

has opened its door for exclusive membership By invitation Only in India.

Capturing the essence of rarity, taste, exclusivity, knowledge and experience it

helps to ereate a society that reflects their core values, Initiation fee Rs 25,000.

For more info. Contact Roopak Sharm, roopekoteceod.cont Tel 011 = 41556791093,
Muob no 3910338626

Barbie: To commerate 350th
Anniversary celebration of Barbie,
Mattel Toys introduced innovative

Barbie consumer electronics,

designed to fascinate girls having
penchant for technology style.

Their dedication towards the creative pursuit in the world of fashion and

merchandize has led the French Fashion Brand Louis Yuitton to present an

illustrated compilation of their couture collection, celebrating the success of its

collaboration with other global brands including the artistic sensebilities of

Architects, Designers and Artists in the form of coffee table Dome “Art Fashion

and Architecture”

Awaailable on Amazon.com
Priced at § 53.55.

Seminal Tome

"

Leading packaged Tea Maker Lipton

Today announced the launch of
Lipton clear Green in four flavors-
Jasmine, Mint, Citrus and pure which

-combines flavnoid antioxidants with

purihmg effect of water.




- www. femina.in

- anniver: SATY SPeC E(i!

=

YOUR CHANCE
TO GET MORE,
BE MORE

| | NI
; MWO4091118

NOVEMBER 18,2009 RS 75

| | Illil'll'i';'éi?:;;?'i_

KAREENA
KAPOOR

ON MEMORIES,
MOVIES AND MEN




sl L.

A QUESTION FROM THE EPICS
The Difficdty of Being Good-on the Subtle Arr of Dhareea
by Gurcharan Das was launched by Penguin Books
India at the American Centre. The book was discussed
on a panel that consisted of Minister of State for
External Affairs Shashi Tharoor, pelitician Arun
Shourie and author William Dalrymple. Seen in the
picture (left to right) are Arun Shourie, Shashi Tharoor,
Gurcharan Das and William Daleymple.

SCOTCH LOVERS AHOY

The Scorch Malt Whisky Socicry (SMAS), the world's
leading specialist in single cask, single malt whiskies was
launched in Delhi ar the Villa Medici, Taj Mahal Hotel.
The Society, set up 25 years ago, is a private membership
glub dedicated to the disterming appreciation

and consumption of the most rare and unigue sogle
malt whiskaes.

SHOWSTOPPERS GALORE

Whyte & Mackay sponsored the Manovira] Khosla show
with Anil Kumble as the showstopper, accompanied by
Dhine Mores, at the Men's Fashion Week held at The
Grand Hotel, Vasant Kumg, New Delhi. Model-actor Faahul
Deev, Cinestar Nisha Singh, FDCI President Sunil Sethi,
designers Manovira) Khosla, J] Vallaya, Beohic Bal, Malini
Ramani, Suneet Verma, Rim Kumar, Varun Bahl, Rocky §,
Rina Dhaka, Bobby Grover, Bharat Shah, socialite Shivani
Wazir and Restaurateur AD Singh were among those
present, Scen in the picture are Ridhima Kapoor Sahni
and hushand Bharat Sahnd.

A BEAUTIFUL ERA

SuncerVarma showcased his La Belle Epoque
colléction at 2 glitering evening that was atcended by
the créme de la créme of Delhi at DLE Emporio Mall.
The designer fratermity came in full swing and was
represenited by Sunil Sethi, President! FIZCI, designers
1] Wallaya, Bavi Baga, Varun Bakl, Puja Nayyar and
Siddarth Tytler, Seen in the picture are (lefi'to right)
Sunil Sethi, SuneerVarma, Sangeeta Assomull and
Leena Singh,

558 FEMINA | NOVEMEBER 18, 2000

WEDLOCKED

Reynu Taandon and
Jewellery Designer
Payal Gupta
showcased their
Bridal Asia
collections at Aangan,
Hyatt Regency, New
Dethi. Present at the
EVEND Were Pl.l!'lilll]
Kalra, Mikita
Taandeon, Liza Verma,
Payal Gupta, Latika
Khaneja, Tanisha
Mohan, Bubble
Sabharwal, Meenu
Bakshi, Feashmi
Kapoor, Pooja Gogia

and Maheep Singh, among others. The sets were desipned
by Swari Pandya Sood. Seen in the picture are madels in
the Wedlock Collection.



_DELHI IS TnLI(IN[i ABOUT
Maneka and Tharoor met
artke bahane

Pg4

; DELHI IS TALKIHG ABOUT
Promoting film on floods,
Soha gets stuckin the rain!
Pg3

A weﬂ-contested paio match 2
excited guests and o
enthusiastic polo afi aonab‘os
made this
an affair to
remember

rol e ciigdasthe gﬂmlscauld besaéu
] “exchanging SNeourEging i favouritbs

the noances of’ the game. Angad  lodly H.a'yanadefaatai Barba.
italazn, a polp piayer, seid, dosandclaimed the rophy Also
"Even {hough ‘appeal of spotted at the event wers Craig
game of polo is llmted inthe Johnstons Marla Thapar Beter
i 2 countr s ls o, the  Sunny Kalasn, Vikeam Sodiil
the guests prosent, ovigin of i ialis 1 gu ‘aj I:hrl.ll ' it whii Avnntilet and many othet noth

mﬂncanmnaueﬁloMo%i;] the < should ¢ 5
When European traveller o mndsﬂfpapﬂ!aﬁsr the gama™  #nd Industes:
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IV BOOKS
Three new books
look at the dark side

11 LIVING '
Jaideep Sahnion
writing movies. |

v SPACES
When art and wood
combine

MOTORING

Vintage stuff from
Germany

‘ Business Standard |
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What better way to end one year and
ring in the next than with the choicest
single mats, asks Anand Sankar

aleabol just dosstit stap flowing. U you

argplanmingons tocking up for the

year's biggest party, then what's hetter
thin a sélection of single-mulbwhiskys?
Notonlyis asingle maltsomething that
younurse along, contempkating the year
ganebyand the new yearahead, it s al-
saan experience that vou must cher-
ishjwith those dearto von.

An exhaustivelist can he confus-
ing, if you are not familfar with sin-
glemall whiskys. 86, here fsa quick
heads-up on what you nisel to know
when vou reach tha store shell:

Laphroaig

Youpre going Lo never get anywhera
trying Lo find the best single malt.
Each one is speeial, but youwill be
hatd puttoTind someonewho has
oothing good o say aboula Laphroaiz,
A Laphroaigis famous for its peaty
Mavour, Whot makes the whisky even
morespecial is thal, even though it is
sxquisitely made, it is quite afford-
ablis, Take your pick fromany one of
the whiskys the label offers and each
will be a learning experience. But do
|nok out for their festival bottling, as they
are something fo spvoun

Pick @ Maltmadness.com:

Laphroaig NAS Cairdeas

Glenfiddich

Though makers of fantasticwhisky, the
mention of Glenfiddich often gatsare-
spanse that it is an “industrial” single malt.
Yeu, their fantastic production volume
makesthem agiant, buttakes nothing

Its that time of the yearagain, when the

away from thaquality of the whisky: Bl

you need tobe careful, though, as it often
happens that large numbers means a faw
bad ones may ship through. The crémeof
Glenfiddich is the limited gdition 50-year-
old, whidh is released periodically. But
thatis going set vou back by quite a bit,

Laphroalg NAS Cairdaas, about
s 8,500 (ataimorts)
Glenfiddich 21yo Rum Finish,
about Rs 6,000 (at alports)
Whiskys inthe Scatch Malt
Whisky Sociely cataiogue,
As4,000 to.Rs 40,000

Logh Dh, abott Rs 15,000

Pick @
Maltmadness.com:
Glenfiddich 21yo Rum
Finish

Scotch Malt Whisky
Society

Thename might sound like
an associationora club; but
itisactiually a brand that op-
eratesinexactly the same
fashion: SMWS is the latest
development in single-malt
whiskysin India, 1l is o
brand that features only
“single cask, single malt”
whiskys.
Where does it gel the
whisky from? SMWS says it buys single
casks from distillers all over the world and
sells pach with 8 numbered label which
denotes the cask's origin and bottle num-
her, The casks can come from famous dis-
{illers snch as Macallan or even Glenfid-
dich for that matter, but the original dis-
tillers have no claim on the SMWS boltle,
Thus, it is said, you get o true collgctors
{tem, as a cask will never ba repeated,
o buy the whiskys; you need Lo be-
comeamember of SMWS, which costs

Rs 25,000 per aunum. As asweslener you,

getone bottle complimentary nnnually
and gan participate in SMWSmembar
evints around the world. A bottle of
whisky from the SMWS catalogue can
range from Rs'4,000 to Ks 40,000,

Loch Dhu \

Mouning “BlackLake"in Gaelic, thisisa
rather different single-malt seoteh. Itwas
arafted for onlya few years in the 19408

“amgd iz blackin colour, Theaolotir comes:

from againgin double-chirred vak casks
and the whisky hasa smoky nose with
clean layered aromas of siveést malts and
nntes of rine fruitanid honoy, Be warnetl;
thongh, Loah Dy comes witha mixed
reputation — pursts and fosters lsmpoon
it usthe worstsinglemalt svermade, bul
somedove it ke Marmile. Loch Bl has
noquirad d erazy ol statusand, for itsage,
its price is appreclating last 1L s prized as
anpnusual gifting oplion. Distillaes sl
sell botttes from stock, pricing ench cur-
rentlyat Rs 15,000, with s warning that
prices are conbinuonsly revised upwards.

‘Connoisseur’s choice
Sandeep Arord of Wihisky Magezing—

South Asia; saystheend of's yearis the

‘hest timeto romanee the mugln it His

sayis every day ofthe last week of 2009,
ard the fiest day of 2010, mustbe chear-
IEhed witha plass of whisky, Thessars his
recommendations,

Dec 23, 2000 — Starl the festivities by

opening a (Glenfiddich 30 vears ol You
do deserve thisat the end of p, good yoar,
and its soft nsh mellowness w1il slarl the
beginning of theend of {he yesr."

D24, 2000 — Chiristmas Eve i mrked
with'aTalisker 18 vears ol or Digtillery:
“Tha pepperwill romance the tastebuds

and will puicwell with the berbeuues and
fineuisine you are antioipiting,
Dec 25, 2008 — Merry CHefstmas. it's
Glenmmorangie Margaux 16 vears idfor
theday. ‘Its elagantand gentle, not to [’c(
pet L.IJ‘.LSE_‘,’
Dec 26, 2009 — The festivilies continfie
with an Ardbog Uizeadnil, “Time (o reflact
o thevear gone by, and fime farsalitude”
szm 2008 — IV's s Monday marning but
notthe same one thil gomes every week,
Crack open samething special; Glanlivel
Syearsold. Time (o catoh upwnh [Jﬁhﬂ
{ripnds overapolite, nice dinner!
Dew 28, 2009 — The Naw Year; madnﬂss
beging! Ga for a Laphioais Quarter Cask.
“imeto spoil vourselt”
Dec 29,2008 — Nothing suits you better
lm‘!ny than Lagavulin Bistillery Edilion,
“Youneed a moment by yoursell} lnoking
out at the natore,”
D30, 2009 — s the alght before the Iﬁg
night. ThiseallsioraBruichladdich 18

‘yuars old,

Bec 31, 2009 —It's party time with 2 Dal-
mare 21 years ald: “This taste bids are ma-
turing andyou need 8 migity deam to soak
in the happiness and xcitementof a New
Year's

1, 2010 — Hisppy Now Year Just ons

Ja
‘drinktostart the vear on 4 spirited note,
Grack open & “lush and luscious, 1nvei3r

Balyanis Vintage Cask 1972,

Aroraaddsa {optnote to 2ay that you
st always remember 1o Drink a lotof
Watter, it d.lmlmmnmb!v (s
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ALL THE THINGS YOU CAN'T
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Fiddle You Must

The near-lightspeed change in existing technologies means that you have quite
a few nifty gadgets to look forward to this year. anumeHa cHaTURVEDI

Life in India from Microsoft

WMecrisall Hardvar s coma ol willy
& VY range of SrponaTic computer
peeripl ecically designed for e
on the It inchades the wired key-
board and optieal mouse 200, and ke
7yboard comes
et and
ragponsive keys, and the optical san-
S0rS 0 he mouse rack movement
e R 430-850

AlLARLITY Microsodt stores and
ifing alectronics slores acrmes

e eountry.

JANUARY 2000

Apple’s iMae

Thaa -y (e boasts Lriiant LED-
backiit 21,5 and 27-inch widescreen
disphisys in & niny sdge-1o-edpe plass
dasipn and seamiess all ahiminium

i comes witha winslss
keytaard and e all-new wirsess
Wagic Mause, the warld's first mousa
with multi-touch technology plonesned
e IPhate, IPad touch and
bk trackpad

& As 64,900

HP Thinspiration

Thinsgirrarion. This saubsiely thin
and ultra portable notebook range
From HP, incluides the limited edtion
HP iini by Studin Toed Boontie. the
HP Pavilin dmt and dm, The slim
and notebaaks pack quits &
punch!

erice Rs 23,500-58,990

LAEINLITY Leaing efécironics
shores across the courdry,

otting & Windows Mobia
upgrada, mcluding & five megapiel
cotaur camers: the eal TowehFLO
fechniogy wh
Interface 2 ot of

90

i) mobie ghone
ndry.

Technics SL1200
Panasonic

Wiy should we incl

et varsions, fomev this list?
ey DECALSE 11 S n 1 gndan
pured species. One of the best tumta-
usiness for Dus-and vinyl-

ki, Panasanic is
o be phasing out thess
iconic bits of electronics. So grab hold
of ane while they're still In production
You won't regret it

fice: Rs 30,000 approx.

HLITY. Wik parasonic.com

Portege from Toshiba

Toshita makes great laplops and
That's no secret. Of the lot,

wan and a &0 GE Har

+ Rs 54,990
WILABILITY. Leading PC stc
authonisad sellars across the courtry.

Design Kitchen Porsche
Born out of & collabora
Poggenpohl and Porsche
i, sxpe

Rs 1 crore upwards
ANAILALELITY Popgenpohl Studin,
Kammangata, Bangal

JANUARY 2010 8USH
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Chef Sanjeev Kapoor's spicy
treatto Delhiites

What- Celebrated Chef Sanjeev
Kopoor hos odded one more
feather to his cap with opening of
‘The Yellow Chilli' ot DLF City
Mall, Shalimar Bagh, Fellowed
by the launch was the unveiling of
Chef's Kapoor book on 'Marwari
Vegetarian Cooking”. The book
infroduces readers to the joys of
recreating Marwar's simple
earthy flavours in thelr own
kitchens. Commenting on the
cecasion, Chef Sanjeev Kapoor
said, “Cacked with passion and
served with warm haspitality —
The Yellow Chilli promise you o
dining experience that you will
cherish The highlights of the
menu are Chef Sanjeev Kopoor's
popular delicacies Including the
famous Lulla Mussa Dal, the
inimitable Sham Sovera and the
fiery Lal Murgh ond the
delightful Raan Buzkezi.

_ memhership l:lub has now. eniared in ﬂm ipdluﬁ rrmrlml‘
‘Society is d&dln:pmd to preserving the i nrttnm?e-gxﬁenm of
Single Malt Tasﬂng worldwide: Soclety \ wl'rlskius\hr#vamlub‘!ec
| only through ‘By Invitotion® only memberships. In India, this
-memhurshiﬁ wlll b&phc?ed at Rs; ZE'DUG ﬁ:r em rnirI_ emr

¥ Food and Hightlifes>Votums |->lssueéssanvery 2010
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SAYCHEE

Here’s our lowdown on some ‘
and vodkas that you'd want to acquire this year.

ANUMEHA CHATURVED!

Mogt and Chandon
Celebration Case

This exclusive, limited edition champagna
tote from Mogt and Chandon includes 2
generotes magnum bottle of Mogt Imperial
and-eight champagna flutes. Each flute s
topped with a gilded Mo&t “bubble”, and
each flute medaliion is befewellad with ong
of elght uniquely coloured Swarovski
crystals to personalise every glass and
gvary toast. With only 500 cases avallabla
the Mot Gelebration Case |5 & jetsetters

must-nave fo generoushy spread chearand joy.

FRICE: Rs 40,000

AVALABILITY: Mot Hennessy India,
301-D & E Poonam Chambers, Dr Annig
Besant Road, Worll, Mumbai

Belvedere IX

Avndka created specificalty o geta

pary going, Belvedere [Xis a mix of ginger
ginseng, jasnine and eucalyptus. As
opposed to traditional vodias. Belevedare

of the most desirable

1% usas 50 per cent 2lcohal by volume thal

enhances the aromatic nature of the vodka.

FRICE: On Reqguest
AvmEABILITY: The Lodhi at The Aman,

P Dethi and Wink, Taj President, Mumbat:

li Vodka

e '
Bahortn Ma
Roderno uva

I ke=ping with the italian tradition-and the

style icon's other couture creations, Roberto

Cavalli Vodka |5 sophisticated and elegant
and i stricthy meant for more

discerning palates. Made with the purest
water off the slopes of Momnte Rosa, the
vodka i produced using the finest gualty
grain grown in the south-westem Alps.
PRICE; Az 8,335

AVAILABILITY: Leading hatels and figueor
putlats across the couniny

i’
single malts, champagnes
Oh, and some nifty furniture as well!

whisky, The'Scotch Mait Wiiskeyr Society
finalty comes to India. A private mamber-
ship clit dedicated to the appréciation and
consumption of the most fare and unigue
singhe malt whiskizs, their axclusive single
malts are knowm to-attract curious and
discerning whisky lovers internationally.
Sociery whiskies are only avaabla through
exclusie memberships, which is by
imvitation onky.

FEE; As 25,000

CONTACT: Badsha Banerjee-09810118067

Wi
R s R0
& plobal seciety uniting membars
across the world to savour the faste of

their exceptional single cask, single mait

Scatch Mall Society

The Black Grouse

The Black Grousa is a perfect blend of

The Famaus Grouse with fine peated malt
whizkies to creale a nich, smooth, smoky
whisky. The Black Grouse brings forth
three distinet notes with the top nate bemng
rich-and smoky Influenced by the peated
malt whiskey

PRICE: On Requas

AVAILABLITY: nselect outlets.
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SAY CHEERS!

Here's our lowdown on some of the most desirable single malts, champagnes

and vodkas that you'd want to acquire this year.

ANUMEHA CHATURVED!

Moét and Chandon
Celebration Case

This exclusive, limited edition champagne
tote from Maogt and Chandan includes a
generois magnum bottle of Moat imperial
and-gight champagne flutes. Each fiute 1
topped with a gilded Mo&t “bubble”, and
each flute medalfion ks bejewsalled with one
of eight uniquely coloured Swaroyski
crystals to personalise every glass and
gvary foast, With only 500 cases avallabla,
the Moet Celebration Case |5 a jetsetlers

mist-nave fo generaiishy spread chear and joy.

FRICE: Rs 40,000

AVAILABILITY: Mot Hennessy India,
301-0 & E Poonam Chambers, Dr Annig
Besant Road, Worli, Mumbai

Belvedere IX

Avndka created specificalty to.get a

party going, Belvedere 1Xis a ming of pinger
ginseng, jasming and sucalyptus. As
opposed to traditional vodias. Belevedare

1% usas 50 per centzlcohol by volume thal
anhances the aromatic nature of the vodka.
PRICE: On Reguest

AVAILABILITY: TheLadhl at The Aman,

By Dethi and Wink, Taj President, Mumbat

Roberto Cavalli Vodka

I ke=ping with the Halian tradition-and the
style icon's other couture creations, Roberio
Cavalli Vodka Is sophisticated and elegant
and iz stricth maant for more

discerning palates. Made with the purest
water off the slopes of Monte Rosa, tha
vodka i produced using the finest guaity
grain grown in the south-westem Alps.
PRICE; A=z 8,335

AVAILABILITY: Leading haotels and figuor
outlats across the country

Scotch Malt Whisk
A niobal society uniing me
across the veorld to savour th

Oh, and some nifty furniture as well!

whisky, The'Scotch Malt Whiskey Society
finalty comes to India. A private mambsr-
ship club dedicated to the appréciation and
consumption of the most fareand unigue
single malt whiskizs, their axclusive single
malts are known tocattract curious and
discerning whisky lovers intermationally.
Society whiskies are only available through
& & membarships, which is Dy
itation oy,

FEE: As 25,000

CONTACT: Badsha Banerjes-09810118067

The Black Grouse

The Black Grouse is a perfect blend of

The Famaus Grouse with fine peated malt
whizkies to creale a rich, smooth, smoky
whisky. The Black Grouse brings farth
three distinet notes with the top nate being
rich and smaky influgnced by the peated
malt wihiskey

PRICE: On Reqoest

AVMLABLITY: In select outlets.




MacAllan Laligue

The Finiest Cut Decamer of the iconic
57¥10 Single Malt hias Just been launched.
It is not stirprising to note that this whisky,
with its dried fruit. back chery,
sandalwood and peat smoke aroma, with
Iong and full vet soft finish, is priced at
515.000: This s the third decanter

in‘the Laliqes:5ix Piltars Collection.

PRICE: §15,000
AVAILABILITY: in select outlels

e Barfrom

Greal drinks call for some great service
1o, Skip'the stated and obvious with this
vwardrobe bar from Portside Café A
noztalgic throwback to the attic and luxury
iner era, the heavily stancifed and antigue
leather of tis bargives it 2 wall iravelied
and weather-beaten ook, It comes with a
foidable tabie-wihich makes forz neat
senvice counter, and wheals attached to it
make it easily accessible, A parfect buy for
ihose champagne soirges.

PRICE: R 1,13,500

AVAILABILITY: F 307, Lada Saral, New Delhi

Bubble Ba
Hause of Raro

The sparkling bubbles of champagne
syrnomymows 1o & mood of celebration,
hapminass and joy, areihe inspiration for
this bubble bar cabinet from the Housa of
Raro, Grafted in-sterling silver, and infaid

AN

With ebony and plush waxed lesther, it slso
boasts a pullouttray for miking drmks and
a drawer for stofing bar accessoies.
PRICE: On Request

AVAELABILITY: Housa of Baro boutiguas at
Gariappa Marg, Sainik Farms, New Delh,
and Phasnza Buliding: Stewens Streat,
Mtmbai,

signet hy Glenmors
Created from a secret comblnation of the
olctest and rarest Glenmarangie whiskiss,
Signetis the latest rich singlz malt from
Glenmarangie. The inoredisnts used
Inelude roasted “chocolate” malted harlsy,
which delivers depth and intensity to the
Spirit; and the-whiskey boasts an ABY of 46
per cent. The result a sublime flavour ant
an alfl-encompassing velvaly texture

PRICE: On Request

AVAILRBILITY: Leading hotefs and liguor
Oulkels acToss e countng

noie

Champagnes from
Lombard and Cie

Aspri Spirits hag launched Lombard
Brut-and Brut Rose, bwo axelusive top-
end champagnes from Lombard and
Cig. While Brut has a straw yvellow
colour, with touches of vanillz, Brut
Rose j5 d pale salmon pink and is
oherry favoured,

PRICE: A5 8,930 (Brit) and

As 10,630 (Brol Rose)

CONTACT: Leading hotzls and restaurants
across the country,
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MAHESH MISRA EXPLORES THE WORLD
; OF INDEPENDENT BOTTLERS AND THEIR
; FANTASTIC RANGE OF SCOTCH WHISKIES

n a trip to Edinburgh earlier this
year, I paid a visit to Royal Mile
Whiskies, one of the better known whisky

stores the world over. I was accorded prefer-

ential treatment the moment I asked for their
= list of Independent Bottlings. While, in the
end, I was a tad disappointed by the limited
range on offer, my status as a serious con-
sumer stood confirmed in their minds. For
the uninitiated, Independent Bottlings (IBs),
~little known outside the fraternity of single
mialt fanatics, are releases from specialised
bottlers who select casks from distilleries and
~ botile them at appropriate points of matura-
tion. In other words, one could get a whisky
 that was distilled at the Glenlivet distillery,
.ﬁﬁfigs{:ll:;nsequemly housed and bottled by a
 specialised bottler elsewhere. For many years,
distilleries typically sold their entire produc-
tion to blenders like Dewars or Ballantine.
Some distilleries, however, sold their spirit to
wealthy merchants who in turn developed
house blends but occasionally sold the whisky
as a single malt too. Independent bottlings

owe their genesis to this practice.



"~ WHISKY

typically selects fully mature casks. It is also known to buy odd barrels
in lots from blenders. Once tasted, this is bottled if it passes muster, or else
it's sold back to the system.

Gordon & Macphail are probably the oldest independent bottlers
arcund. The family-owned firm commenced operations way back in o
I895 with a grocery and spirits store, but over time the focus shifted ROOUCT | OF  Se0TIDG
entirely to the latter, The Urquhart family, which founded G&M, now
has fourth-generation representation in its management structure, Given
its rich lineage, this bottler boasts of the widest range of whiskies (over
500} and stocks whiskies for each year from as far back as 1936, It is also
known to cask very young distillations which gives them near complete
control from start to finish, a practice that has often put the bottler in a
spot (Macallan once obtained an injunction preventing G & M from bot-
ting its products witheul specific authorsation).,

Best known for its Connoisseur’s Choice range, G&M also markets
whisky under the Macphail range and is responsible for numerous semi-
official bottlings from Glenlivetand Longmom, For a serious collector,
GEM is pu-wi!ﬂv the only option to sample extremely rare malts such as
Teaninich or Millburn. In whatis perhaps its only deviation from the sin-
gle cask rule, GE&M also releases a Pride of the Heq‘l:ms collection which
is a collection of vatted malts showcasing the distinctive styles of the ma-
jor whisky producing regions. Where distillers have refused permission
for using their names on the bottlings, GEM has released them as part
of its Secret Stills Collection. The giveaway clues on the bottles ensure GORDON & MACPHAIL, ONE OF THE OLDEST PENDENTBOTTLE
that one does not need to be Poirot to figure out what one is sampling. § 15 BEST KNOWN FOR [TS CONNOISSEUR'S CHOICE RANGE (ABOVE):
The range includes a 1955 Talisker, a bunch of Cragganmores from the 4 BOTTLE FROM THE COAL LA DISTILLERY OF ISLAY

'tils, two Auchentoshans from '89 and three variants of '89 Bowmore, i




CABK STREMGTH

COLLECTION

T (T
lri.'*ud lh&ll

ddich firrn on the path of reswrection in the hgmda .:1 I».Iurrq\
\Tc'].}m!d arn nihﬂl '|I'|]'IT'I'.I‘.|IIIt"lITi:II 1[|!I. rOn }hf‘ H’l—' de, how
gle mall:

-' h‘mrfh
revent E"--lu iy

m the boitlin

CASK STRENGTH | . C Luce wasm
-'.m.l.l:r.nrl Within the whi

Ind&pendrm deba




WHISKY

Almost all independent battlings are from a single cask which typi-
cally leads to a distinct, unblended taste experience. Most independent
botilings are not chill-filtered either, While this could cause inferior ass-
thetics, it helps bring vut a lot more character and a more intense favour
profile, Given that independent bottlers specialise in oddities unavailable
in distillery bottlings, they offer a shot at unusual vintages and a wider
view at a whisky's lifespan. For instance, Laphroaig is typically sold as a
1, 15 or 30 year old. 1 recently acquired a Laphroaig 12 YO bottled by
Signatory which is rare, if not impossible to acquire as an assembly-line
official bottling, By definition, any single cask bottling is a limited edition.
1o that extent, most independent botilings are eminently collectable with-

e by o 7 £

Ini the mid-7s, a group of friends from Edinburgh met 1o sample the
contents of a cask ol whisky that had been bropght back from Speyside
in the boot of a sports car—to be hortled by hand in the kitchen, All those
present were instantly taken by the stark difference between the whisky
from a cask and what was commaonly available in bottles, One cask led
lovanother, the group of fiends expanded, and in 1983 miembership was
formally opened to the public to what came to be known as The Single
Malt Whisky Society (SMWS),

The most venerable of all 1Bs, the SMWS. a members-only society
has now expanded to over 13 countries and membership comes at a 1(1)
pound (varies by country) price. SMWS whiskies are not sold in the opern
market but only at tasting events or “member rooms” in the UK. The
whisky is chosen from distilleries by a highly-respected tasting panel and
then bottled with miere code numbers and Lewis Carrollesque descrip-
tions of the dram bul no mention of the distillery, With names like
‘Reformed Sinner's Dram’, *Hay Feverin a Church’s Hall’ or even *Ogh!
Cuch! Aahl’, sampling these unnamed beauties becomes an exciting
puessing game. As per the society, one of the reasons they plurnp for code
names is because “the curious nature of single cask, single whisky means
the tastes are often not characteristic of the region it comes from. We




WHISKY

Almost all independent battlings are from a single cask which typi-
cally leads to a distinct, unblended taste experience. Most independent
botilings are not chill-filtered either, While this could cause inferior ass-
thetics, it helps bring vut a lot more character and a more intense favour
profile, Given that independent bottlers specialise in oddities unavailable
in distillery bottlings, they offer a shot at unusual vintages and a wider
view at a whisky's lifespan. For instance, Laphroaig is typically sold as a
1, 15 or 30 year old. 1 recently acquired a Laphroaig 12 YO bottled by
Signatory which is rare, if not impossible to acquire as an assembly-line
official bottling, By definition, any single cask bottling is a limited edition.
1o that extent, most independent botilings are eminently collectable with-

e by o 7 £

Ini the mid-7s, a group of friends from Edinburgh met 1o sample the
contents of a cask ol whisky that had been bropght back from Speyside
in the boot of a sports car—to be hortled by hand in the kitchen, All those
present were instantly taken by the stark difference between the whisky
from a cask and what was commaonly available in bottles, One cask led
lovanother, the group of fiends expanded, and in 1983 miembership was
formally opened to the public to what came to be known as The Single
Malt Whisky Society (SMWS),

The most venerable of all 1Bs, the SMWS. a members-only society
has now expanded to over 13 countries and membership comes at a 1(1)
pound (varies by country) price. SMWS whiskies are not sold in the opern
market but only at tasting events or “member rooms” in the UK. The
whisky is chosen from distilleries by a highly-respected tasting panel and
then bottled with miere code numbers and Lewis Carrollesque descrip-
tions of the dram bul no mention of the distillery, With names like
‘Reformed Sinner's Dram’, *Hay Feverin a Church’s Hall’ or even *Ogh!
Cuch! Aahl’, sampling these unnamed beauties becomes an exciting
puessing game. As per the society, one of the reasons they plurnp for code
names is because “the curious nature of single cask, single whisky means
the tastes are often not characteristic of the region it comes from. We
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prefer to describe each individual whisky with its own unique whisky
tasting note”, Not surprisingly, the mystery around the distillery names
 has spawned many a website with claims of having decoded the society
numbering. From what people in the SMWS tell us, some of these
websiles are pretty much spot on! At last count, the society had bottled

Signatory is another Independent Bottler one can seldom go wrong
with, Founded in 1988, the bottler was thus named because of its
original intent of finding a famous signatory for each of the single cask it
bottled. However, the very first cask {a 1968 Glenlivet) was sold long
hefore the group could lay its hands on anyone remotely famous!
Packaged in trademark metal tubes, Signatory uses different font colours
an the label to describe origin. Red for The Highlands, Green for
Speyside, Blue for Islays and so on.

Some of the more remarkable Signatory bottlings are actually col
lectibles because of *youth’ as opposed to “vintage’. For instance, a
Signatory Port Ellen 13 YO is a highly sought after bottling largely ¢, qcieyise FrOM ABOVE) OFFERINGS FROM THE SCOTCH MALT WHISKY
because it is near impossible to find a Port Ellen {a distillery mothballed 8 ¢qcjety A pREMIER DESTINATION FOR THE MALT LOVER; SMWS GLASSES FOR
fiir ages) so young, Signatory even bottles a Laphroaig 6 YO thatevokes [ A WHISKY TASTING EVENT THE ROYAL MILE WHISKIES STORE [N EDINBURGH
strong apinions. Bul yes, this bottler rarely matures anything itsell and 1
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Goin
prer the 1OP

Raghuraj Kanudia, COO of The Scotch Malt Whisky Society (India
chapter), believes that only a truly selfish person will have a long term
perspective, will be honest and honaour commitments.
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Text: Reshma Jain

aghuraj Kanudia makes it sound all so simple but what he describes of
changing his family's business area and focus could not have been simple or
easy. His ability to think differently and think big came to his aid.
His family was into running flour mills for almost 105 years, having
set up their first one in1895. By the time he took over, he faced having to deal with
a family dispute, heavy losses and thus brought to it an outsider's perspective. "‘Our
business was government controlled and we had to think out of the box, From being
a revenue focused individual, [ decided it was time to be a profit-focused one.
"I shut dowrall the commodity shops one by one,” he says.

A different road

Obviously, this generated a lot of insecurity in the family but his father who has
always been extremely supportive, once again stood by him. Kanudia says, '[ sat
there thinking: what now? We had little liquidity but what we did have or got as
part of our share after the family feud was 33,000 sq. yard of space in the heart of
Kanpur.” They decided to enter the real estate business and sold their first piece of
plot for Rs: | lakh:

Since there was not much money but there was a lot of land, he started building
and selling. From 500 sq. ft. which was the first piece of land he sold, they built
shops of 3000 sq. ft. and then 8000 sq. ft. After a year they realised that shops costing
between Rs. 1 to 25 lakhs were greatly in demand in Kanpur. Kanudia says that their
greatest strength was that they owned land right in the centre of Kanpur.

“Tthought why don’t we create the first wholesale mall in India. Most of the
trading families find that the present generation wants to go into service, it wants all
the frills—office cabin, air conditioners ete. We decided on a small shop concept to
facilitate interaction and conduct business. We kept challenging ourselves and soon
we were selling real estate in the range of Rs. 12,000-15,000 per sq. ft..” he recalls.






Ability to adapt

The Kanudia family hails from
Mahendargarh Kanodi, which was
carlier in Rajasthan. Raghu Raj says
that he does not connect to customs
and tradition for the sake of tradition.
He prefers to believe in the concept of
Oneness, the idea that everything is a
manifestation of God and that nothing
in this world happensasa coincidence.
“Which is why [ flow, | take life as it
comes,” he says happily.

In India, the safest form of
investment is in property and Kanudia
realised that if property had to give you
high returns, it had to be a destination
property. Thus was born the idea
ol creating a chain of luxury holiday
homes based on [ractional ownership:
With this idea, he started researching
and came across a magazine called
Robl Report, an international luxury
magazine published from America.
While he was reading it, he asked
himself, "What do [ know about luxury?
What is my credibility about luxury?
Why would anyone invest in my lasury
hames?” And so, he took a few steps
back and began probing what the
consumer needs from luxury,

The same magazine carried an
article about the Scotch Malt Whisky
society. They are the world's largest
independent bottlers of single cask
and single malt whisky—they make
300 kinds of limited edition whiskies
every vear and sell it anly through
membership. "The idea initially was to
just get this brand, but the more we
understood the concept we realised that
in India there is a dearth of real luxury
service brands.” Kanudia decided that is
the vaid that must be filled by them.

“Soon, we tied up with this
company and our vision is to ¢reate
abrand in the luxury service space.
Luxury according to us is 'your way
of life', your comfort factor and it
ts something vou learn from. It's
sonething that exposes youtoa
different world, an experience that is
personalised, customised, what vou take
away with vou, Ard sa we started this
Scotch Society. We are all about the
whisky experience. You have to be open
Lo the development of your taste buds,”
FKanudia says,
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[ 2ty : y
Kanudia with father Prakash, mether: Indira, wife Nugur-and children lshaan and Igha.

Brand and Business

“We created a brand name called
Inandi, which isa mix of Aanand and
[ndia. Our first vertical is the Scatch
Malt Society, Thén we want to affer
luxury travel, lifestyle concierge
service and luxury holiday homes, We
also want to get into luxury trading

of exclusive monopolistic food and

beverages products like reindeer
cheese, aped vinegar, Anyvthing that

is over the top and we are the anly

ones in India offering that,” he adds.
The Kanudias have also formed Inandi
Imaginovation—the thinking company
which will create partnerships,
alliances, service standards and examine
possibilities of foreign collaborations,



Family and lessons

Kanidia said that he learnt {rom his
grandfather that the maost important
aspect in business was to honour
commitments—to agree to deliver only
what one can. Then he says something
that seems contradictory, but has its
own logic. 1 really believe that you have
to be o hard and selfish person in the
true sense because such a person will
always have a long-term perspective, He
will nat lie, will be honest and honour
commitments,”

As far as marriage is concerned,
and talking about it, he describes an
attitude he has cultivated in life. One
cannol contral how the other person
behaves but one’s own redction can

a0 MARWAR inDi  January-February 10

be contralled. His marriage to
MNupur took place ata time when
he was going through a most
Lurbulent phase. “The way she has
stood by me, gone through some
crazy amount of stuft with me. I
have been very aggressive, very
brash. very blunt so yes—I cannot
imagine my life without her,” he
e | }".‘i WHIM l_':r'.

That is Raghuraj Kanudia for
vou. Refreshingly frank, highly

driven and blessed with beginners’

luck. He is also in the process of
writing a book which will contain
his thoughts and experiences. All
the luck to him ! 3&
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For the uninitated, caviar conjures up visions of
gourmet luxury. For thase in the know, however,
it denotes essential nutrition for the skin, an
elixir of eternal youth: La Prairie's Skin Caviar
CONCENTre containg caviar cxtracts and diz-

monds, promising ant-ageing benefits at g
whaopping price. But then, isn't youth priceless?

touch of glass

Price on roquest

Having the best collection of wines in town is of no use if you
have anything less than the fnest glasswaee to drink itin, An
absoluts must for your bar 5 glassware from Schow Zwiesel, that
15 specially designed to match every nuance, every spirit thar you
choose o pour, both literally and fipuradvely,
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Membarship by invitation only

Membership to this elite clique is by invitadon only. A pare of the LNMH: group, The Scotch Male
Whisky Society membership benefits include access to exclusive members” rooms and bars world-
wide, ag well as the apportunity to buy Limited Edition Single Cask Single Malt that have been bot-
tled at full srrength and are unavailable for commercial sale, except for club members. The very
tempting membership kit includes a membership badge, card, subscription o the in-house maga-
zine and 4 Single Malt miniatures. Also, invites to private tasting events are part of the package.
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tood & drink
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Food for health, new dining experience, exclusive
spants and some sinful indulgence to go with !

EDITED BY RUHI SINGH

ET’% 100% REAL

Parle Agro introduces India’s
first 100% juice made purely
from Grammy Smith green

i

TR

apples with no added sugar, %‘

colour or preservatives. Saint i

Apple Juice comes with the 5 B
pple Ji =

natural benefits of green
apples, is richer in Vitamin C
and has high fibre content.
Saint Juice has a shelf life of
eight months as opposed to
the regular six months of
other juice brands. Rs 80 for 1
litre and Rs 15 for 200 ml.

%

SN

few days extra in Paris

e Hime VOu have Q
Next 117 ) This tempie Dj' cu

Cordon Bleu’s short courses.

modules as brief as 2-4 days. For details log on to Icbparis.com

fqhe Comedy Store
Y

For Mumbai-ites, the weekends just got a whole lat mare exciting
with The Comedy Store opening its doors at the Palladium.
Pierre Hollins and Louis Ramey are performing in the first week
of July. With other international stars slated for later weeks, TCS
will also be scouting for local talent, so hic hic ho to The Comedy
Storel Add to it the dining and bar options, why would anyone be
looking elsewhere even if it is just for laughs! Tickets on Thursdays
and Sundays are priced at Rs 500 while Frdays and Saturdays will
cost you Rs 700. There is 2 7:30 and 2 10:00pm show on all days,
To book tickets log on to bookmyshow.com or at The Comedy
Store Box Office on the 3rd floor of the Palladium Mall (022
Kﬁ 43485000) thecomedystore.in

s, sign up for Le
linary arts runs

)

FOR THELOVE
OF CHOCOLATES
AND FOOTBALL

Patchiis selling its all new FIFA collection of
chocolates for football fans. Shaped like
miniature footballs, the sinful delicacies
come wrapped in vibrant papers and yurnmy
flavours like milk chocolates with crisped rice;
wafer finger coated in milk chocolate, and
milk chocalate with broken nuts amongst
several others. The collection will be
avallable throughout the FIFA season.

Rs 1,500 for a box.

India joins the global

: a.r_mly of Scotch Malt

_ W}nsky Soc1ety( o
. Membership to this pnvate i
~ club, dedicatedto
- appreciation of rare and e
 finest single cask single
: malts is by invitation only
smws com

HEALING WITH FOOD

Renawned nutritionist
Dr Anjali Mukherjee draws
on years of personal and
professional experience

to bring us nutrition tips

in her book Healing With
Food. The book is a ready
reckaner for healthful food
and caonvinces that the real
pharmacy lies in our kitchen,
Read it to learn how-to Use
food as medicine. Rs 249.




BRITAIN'S
BEST-SELLING
MODERN HOMES
MAGAZINE
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Whisky from
a wine cask

knqwitinhwurmcttochamﬁelds

and jump wagons. I have heard a lot

about how when the going gets tough,

the tough get absconding. Or drinkipg.
At least that's what happens in my case.
The difference is that the more I drink,
the tougher I think I am.

Back to this new wagon, let me define
the perimeter first. I, ladies and gentle-
man, am pretty much the standard defi-
nition of an alcoholic. I enjoy my drink
so I drink often. Also, I do not discrimi-
nate against the type of tipple, provided
they are of high quality, 1 will make any
glass my arm candy for the evening, or
morning, or... you get the gist.

ButIam adiscerningalcoholic if there
ever was one. I don't hold any bias against
any particular drink, but I do seem to
have set moods for each. Some days I feel
like one and on others, like another. Re-
cently, a certain MrKanudia asked me to
come and taste whisky with him (that too
cask-strength single malts) at the exclu-
sive reserved SMWS (scotch malt and
whisky society) section of the Rubicon
bar at the Leela NCR. Being summer, |
wondered w];letherl was about to meet a
fellow tippler.

For even I seem --=3""""

to _imb'be more. |

FRMCE Wi M
The Rubicon
bar has some
very rare casks
from top distilleries and they bottle these
every year. The trick lies in not releas-
ing the name of the distillery. Instead,
and this is where the wine link became
apparent, they merely publish very vi-
sual and poetic tasting notes about each
whisky along with a small hint about the
L All in all, it was very much like
a blind tasting with wines. The notes
were pretty accurate too, mind you.

The good thing was yet to come. This
was the whisky itself. Five of them in to-
tal. Or so I think. When one is tasting
cask-strength whiskies, it's hard to keep
count after one.

But that was the wine-like beauty
about them. So smooth and subtle were
they that I was able to drink them with-
outanyneedﬂ)rdﬂuﬁon. Cask-strength

lesser than 50% concentration
ufaleohnlwhichmeansthatitcanpwk
of these whiskies had been aged in casks
that had previously held wine. There was
one which had been kept in Port casks
and hence it was a tad pinkish in colour
and also had the fruitiness of a ruby Port!
Another, which traced origins to a Sher-
ry cask was mineral-lined, salty, with
subtle hints of caramel.

It was becoming hard to tell where the
whisky and wine divide lay with these. I
suggest that for all those who like wine
try these. The catch is that it's a “mem-
bers only” privilege. I don't know what
the membership costs but I am sure it's
worth it




